
 

  
 

3 November 2016 
 
 
Manager, Company Announcements, 
Australian Securities Exchange Limited, 
Level 4, 20 Bridge Street, 
Sydney NSW 2000 
 
Dear Sir 
 
 
 
BREVILLE GROUP LIMITED – PHILIPS DISTRIBUTION AGREEMENT 
 
Please see attached announcement re: the expiration of the Philips Distribution 
agreement.  
 
 
 
 
 
 
 
 
 
 

Yours faithfully, 

 

 
 
Ms Sasha Kitto 
Company Secretary 
Breville Group Limited 



 

  
 

3 November 2016 
 
 
PHILIPS DISTRIBUTION AGREEMENT – AUSTRALIA/NEW ZEALAND 
 

Breville Group Limited (BRG) announced today that its distribution agreement with Philips 
for Australia and New Zealand will expire on 31 May 2017. 

Breville has for more than 15 years been distributing a range of Philips Male Grooming, 
Beauty and Garment Care products in ANZ. 

The expiration of the distribution agreement is consistent with both parties changing go-
to-market strategies: Philips will be able to support their entire range of products with 
retailers, and Breville will be able to focus all of its effort on the execution of its core 
Global and ANZ regional strategies.   

The expiration of the agreement is expected to have an insignificant impact on the 
FY2017 earnings result and an immaterial impact on the FY2018 earnings result. 

 

A copy of the joint media announcement is attached. 

 

For more information please contact: 

Mr Mervyn Cohen (CFO and Company Secretary) 

 



Philips Announcement 
November 3, 2016 

Philips Personal Health to centralise its go-to-market in order to prioritise retail customer 
relationships in Australia and New Zealand 
 
Sydney, Australia – Royal Philips has today announced it is changing its go-to-market strategy in 
Australia and New Zealand by moving the distribution of the majority of its consumer product 
portfolio in-house in Australia and consolidating it into one master distributor in New Zealand, a 
move that will streamline its relationships with retail partners.  

From 1 June 2017, Philips will commence managing the Australian sales and distribution in-house of 
its Oral Healthcare (Philips Sonicare), Male Grooming, Beauty and Garment Care categories, 
alongside its existing in-house sales and distribution of Kitchen Appliance, Haircare, Coffee (Philips 
Saeco), Air Treatment and Floor Care categories. This change will see an end to the distribution 
partnership with Breville in ANZ and a move to a focused, specialist distribution partnership with 
BPM for its Mother & Childcare (Philips Avent) portfolio in Australia.   

In addition, the company will consolidate its distribution partners in New Zealand into one master 
distributor. 
  
Chris Kerr, General Manager for Philips Personal Health Australia and New Zealand, said that a 
number of factors make this the right time for Philips to centralise its go-to-market strategy. Most 
notably the changing retail landscape, the importance of Philips’ own relationships with its retail 
partners as it continues to put customers at the centre of its operations, as well as the company’s 
commitment to have a range of products that empower consumers to stay healthy, live well and 
enjoy life. 

“Breville and BPM have been long-term, outstanding distribution partners of Philips in Australia and 
New Zealand, and we greatly value and thank them for the contribution they have made to the 
business to date. 
 
“With the changing retail landscape, it is necessary for us to prioritise our relationships with our 
customers. Following feedback to this effect and a review of this area of operations, it seemed the 
right time to focus our efforts on simplifying our distribution and bringing it in-house. In that way it 
will allow us to operate in the most productive and efficient manner for the benefit of our retail 
customers and our business, as well as enabling us to present in a unified way,” Kerr said. 

Mark O’Kelly, General Manager of ANZ for Breville, said that as Breville continues to align behind its 
new strategy and put all its efforts into the execution of Breville’s core Global and ANZ regional 
business, it was the right time for both parties to make this change. 

“The Philips and Breville teams should be proud of the business they have grown together in the 
Male Grooming, Beauty and Garment Care categories. We believe Philips has a very compelling 
offering for Australian and New Zealand consumers, and we wish Philips the best of luck as they 
continue to deliver and support the ANZ consumer in the years to come.”  
 
Dean Osmond, Managing Director of BPM Australia & New Zealand, said, “I wish to thank Philips 
Australia and New Zealand for the opportunity for BPM A&NZ to manage the Philips Sonicare 
products. Over the last 5 years, BPM and Philips have taken the Sonicare brand to a strong market 



position in both A&NZ. I trust that Philips’ new structure will continue to focus on the relationships 
developed with retailers.” 

Mr Osmond added he further looks forward to the ongoing collaboration on the Philips Avent range 
for Australia, which BPM launched in 1984, and will also continue BPM group efforts with selected 
premium global brands to deliver leading products to A&NZ retailers and consumers. 

The change in go-to-market will come into effect 1 June 2017. Until then, the sales and distribution 
to retail partners will remain in place under current distribution agreements. Retailers who may 
have questions about the transition of sales and distribution are asked to direct all enquiries to their 
Philips key account manager.  

END 

 
For further information, please contact: 
Albertine Schor 
Brand & Communications Manager 
Philips Australia and New Zealand 
Mob: +61 427 915 643 
Email: albertine.schor@philips.com 
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