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Breville Group Limited (BRG) Results 
Year ended 30 June 2019 

Revenue increase of 17.5% to $760.0m 
EBIT increase of 12.0% to $97.3m 

Interim dividend increased to 37 cps (60% franked) 

Group Summary Result 

AUDm1 FY19 FY18 % growth 

Revenue 760.0 646.82 17.5% 

EBITDA 114.0 100.2 13.7% 

EBIT 97.3 86.9 12.0% 

NPAT 67.4 58.5 15.2% 

Basic EPS (cents) 51.8 45.0 15.2% 

ROE3 (%) 22.7% 21.5% 

Div per share - ordinary (cents) 37.0 33.0 12.1% 
Franked (%) 60% 60% 

Net cash ($m) 9.8 58.0 (83.1)% 

Mkt/R&D4 % Revenue 11.0% 10.5% 0.5% 

• Strong year of delivery with robust revenue growth, successful geographic expansion, double
digit EBIT growth, increasing marketing and R&D spend, and increasing return on organic
investment

• High teens revenue growth in both Global and Distribution segments with successful European
expansion into Benelux and Switzerland. Global product revenue +12.0% in constant currency

• EBIT growth rate accelerated to +12.0%

• EBIT margin % was impacted by the strengthening US dollar which boosted top line via
translation whilst our hedged position effectively shielded EBIT from foreign exchange effects

• NPAT increase of +15.2% is positively impacted by one off reduction in the Group’s US deferred
tax asset in the pcp. If excluded, NPAT increased by +12.0%

• Dividend increased by 12.1% to 37 cents per share, 60% franked

• ROE3 improved to 22.7% with increased investment in working capital arising from business
growth plus some specific tactical inventory builds and receivables arising from onshore model
in Europe
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Commenting on the Group’s result, Breville Group CEO, Jim Clayton said: 

 “Another good year for Breville. We continued to deliver double digit EBIT growth while successfully 
executing on our acceleration program, increasing our investment in product development and 
marketing, and geographically expanding in Germany, Austria, Benelux and Switzerland.”  

Segment Results 

Revenue EBIT EBIT Margin (%) 

AUDm1 FY19 FY18 
% 

growth FY19 FY18 
% 

growth FY19 FY18 

Global Product 612.0 522.2 17.2% 78.8 73.3 7.5% 12.9% 14.0% 
% in constant currency 12.0% 

Distribution 148.0 124.6 18.8% 18.5 13.6 36.0% 12.5% 10.8% 

TOTAL 760.0 646.8 17.5% 97.3 86.9 12.0% 12.8% 13.4% 

Global Product Segment Revenue Growth – as reported and in constant currency 
Global Product segment revenue 

AUDm1 FY19 FY18 % growth 

% in 
constant 
currency 

North America (NA) 357.4 298.9 19.6% 12.8% 

Australia and New Zealand (ANZ) 132.9 123.9 7.2% 7.0% 

Europe*  89.6 63.0 42.1% 35.1% 

Rest of World (ROW)  32.1 36.4 (11.4)% (17.7)% 

TOTAL  612.0 522.2 17.2% 12.0% 

* Europe includes all sales made to European customers. The segment includes Turkey but excludes Russia. Prior period has been restated on
a consistent basis to allow comparison

Global Product Segment 
The Global Product segment revenue grew by +17.2% to $612.0m (FY18: $522.2m). In constant 
currency, revenue grew +12.0% driven by European expansion and a strong performance in the 
USA offset partially by weaker export sales to Russia.   

In North America, the Group achieved strong mid-teens growth in the key US market driven by a 
strong performance across both beverages and juicing partially moderated by a “reset” year in 
Canada with retailer rationalisation and some major retailers reducing inventories. Pleasingly sell out 
continued at historic levels.  

In ANZ the Group saw resilient growth in Australia offsetting lower growth in New Zealand where our 
business was realigned to a less-promoted business model, in turn improving margins.  



3 

In Europe the Group delivered +35.1% constant currency revenue growth with the UK again posting 
double digit growth, a strong first full year for Germany, and successful expansion into Benelux and 
Switzerland. The fast-growing European region is now over two thirds the size of the Global segment 
in our ANZ business.  

The ROW segment is by nature lumpy and this year saw a decline in revenue, caused by our 
Russian partner reducing purchases in the face of a much weaker Ruble. The sell-out trend in 
Russia remained in double digit growth. Excluding this Russia effect, Global constant currency 
growth was +14.2% with all key regions performing well. 

The Global product segment EBIT for the year was $78.8m (FY18: $73.3m), representing a +7.5% 
increase. The segment’s EBIT margin of 12.9% compares to 14.0% in FY18 with the decline driven 
by the strength of the USD and the increased investment in marketing and R&D.  

Distribution Segment Revenue & EBIT 
The Distribution segment also grew revenue strongly increasing sales by +18.8% (against a FY18 
decline (7.3%)) with strong Nespresso growth in the US. Importantly the segment fulfilled its 
strategic role by delivering an incremental $4.9m in EBIT supported by Nespresso growth and 
improved Kambrook and Breville local performance in ANZ.  

This incremental EBIT was reinvested into Global segment marketing and R&D. 

Financial Position 
The Group’s total working capital increased in FY19 by $64.7m primarily driven by an investment in 
inventory. 

The continued growth of the business, as well as some specific tactical inventory builds, saw an 
increased investment of $52.6m in stock. In the USA $8.0m of seasonal stock was purchased earlier 
than in FY18 to smooth growing demands on our supplier base. In the UK $11.0m, or 20 weeks of 
inventory was built as a buffer against Brexit disruption. Also, approximately $14.0m of extra stock 
holding has been built in Europe as we run an unconstrained stock position in Europe until 
expansion normalises and a predictable demand curve emerges. These three tactical stock 
investments added $33.0m inventory to the $19.0m arising from core growth in the business. 

Debtors and creditors movements largely offset each other with the exception of a $10.0m increase 
in receivables arising from the transition of our European sales from an export cash-on-despatch 
model to an onshore normal retail receivable model.  In addition to this switch of model, Q4 sales 
growth, partly driven by the buy up for Amazon Prime Day in July, and partly by a weak prior year 
comparator naturally increased year end receivables which rose $50.2m over prior year. This was 
partially offset by a payables increase of $38.0m.   

The Group’s ROE %3  improved to 22.7% from 21.5%. 

Net cash 
Net cash at 30 June 2019 was $9.8m compared to $58.0m at 30 June 2018. 

Dividends 
A final dividend of 18.5 cents per share (60% franked) has been declared (FY18: 16.50 cents, 60% 
franked) bringing the total dividends for the year to 37.0 cents per share, 60% franked. This final 
dividend has a record date of 13 September 2019 and is payable on 27 September 2019. 
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Group strategic acceleration program update 
During FY19, the Group has continued to progress its acceleration program, building on its scalable 
global platforms to drive growth through new product development, improved go-to-market 
capabilities and geographic expansion.   

More Product 

In terms of new products key FY19 launches included: 

• Smart Oven PizzaioloTM, “brand launched” in the USA
• Bambino ExpressTM, compact espresso machine
• Barista Express ProTM launched in ANZ
• Creatista UnoTM rolled out globally
• Super QTM blender, a quiet super blender with personal and vacuum blending
• Extended blender range and extended Tea MakerTM range

An increasingly category-based approach to NPD is allowing our go-to-market team to take a more 
expansive approach when positioning our innovation across an entire category.  The Group also 
continues to leverage innovations through the product range. For example, the ThermoJetTM heating 
system, was added into the Barista ExpressTM Pro and the BambinoTM Plus in FY19.  

In July 2019 Breville acquired the ChefSteps business in the US acquiring not only over 850 
professionally produced recipe and instruction videos and a connected community, but a compelling 
Sous Vide product that slots right into our existing and expanding Sous Vide range.  

Larger Market 

Breville is rapidly developing a more diversified geographic footprint with Europe already two thirds 
the size of the ANZ Global Product Segment. Germany posted a successful first full year and 
delivered more revenue in its first year than the UK did in its fourth. This is a testament to the 
effectiveness of our new country offense, and team, as well as the strength of our product portfolio. 

Looking at Europe more broadly, we continue our efforts to unify the EU under the Sage brand. In 
April 2019 we launched into Switzerland and Benelux. The Group plans to enter Spain and France in 
FY20, further leveraging the already established European warehousing, logistics, customer service 
and back office functions, as well as the fact that many of the retailers are already customers.     

Scalable, global platform 
The Group has made significant progress during FY19 in delivering a centralised scalable global 
platform, and in FY20 this will be enhanced to include: 

• A third-party logistics model in all geographies
• A product information management (PIM) system to centralize all product related data
• A middle ware platform improving flexibility and scalability
• and a point of sale module giving access to sell-out data for better decision making

Acceleration program performance 
The Acceleration program has now been in place for four years, and is delivering on plan: 

• Revenue and EBIT have grown ~40.0% compared to FY15
• EBIT annual growth rate of +12.0% in FY19 continues to accelerate from +10.0% in FY18,

+7.2% in FY17, +5.9% in FY16 and (1.2%) in FY15
• Marketing and R&D spend has doubled over four years and as a percentage of net sales

has increased to 11.0% in FY19 from 8.0% in FY15
• ROE % has improved to 22.7% from 21.0% in FY15

For further information, please contact: 
Jim Clayton (Group CEO) or Martin Nicholas (Group CFO) 
(02) 9384 8100
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Footnotes: 

1 Minor differences may arise due to rounding. 

2 FY18 Revenue restated to a comparable basis with FY19 after adoption of IFRS15  

3 ROE is calculated based on NPAT for the 12 months ended 30 June 2019 (FY18: 12 months ended 30 June 2018) divided by the average of 
shareholders’ equity at 30 June each year 

4 Marketing and R&D related spend included in the income statement is comprised of the following: 

AUDm1 FY19 FY18 

Advertising & marketing expenses 32.2 26.2 

Marketing operational expenses5  16.1 10.9 

R&D operational expenses5 25.9 23.7 

R&D development cost amortisation 9.1 7.9 

Total Marketing and R&D 83.3 68.7 

5 Including overhead allocation and plant and equipment depreciation 
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